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Abstract

Culture matters the most in global marketing for two main reasons, one of which is shaping a company’s global marketing
mix and the second is gaining market opportunities. It is very important for the global marketing managers to be cautious
of the culture aspects in marketing strategies. Culture blunders can be a threat for many multinational companies if the
concept of culture is not taken care of. Successfully implementing cross cultural marketing can make the companies gain
competitive advantage among the competitors. As the healthcare industry is in the midst of globalization, culture-value-
based marketing strategies are very crucial for the pharmaceutical companies. Marketing Executives must be cautious of
not neglecting cultural values while planning on marketing in an area with diversified cultures like the United States. One
important aspect of the pharmaceutical marketing is understanding the patient journey and how it differs across patient
demographic segments. Social media also plays an important role in marketing of the pharmaceutical products by
communicating in a relevant way. According to many sources, the number of pharma companies investing in multiethnic
marketing has increased thrice within the last decade. Hispanics, Asians and African Americans are the majority of cultures
that are spread in the United States and the therapeutic journey of different culture differs from each other. This shows the
gaps in the cultures within the disease diagnosis and treatment. In the last decade, three of the top pharmaceutical
companies implemented multiethnic marketing strategies to promote their products. This paper focuses on studying large
cross-cultural marketing campaigns launched recently by top European pharmaceutical giants operating in the United
States and demonstrating the recent population distribution maps and trends of several major non-native cultures for the

pharmaceutical industry in USA.
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