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Abstract

Entrepreneurial culture has been existing for many years, it may be described such as attitudes, values, skills and power
of a group or individual working in an organization. The main objective of this study is to examine the impact of openness
to change and self-efficacy on entrepreneurial culture with the mediating role of creativity. We have used variable
(innovative culture) as to measure the entrepreneurial culture. Self-administrative questionnaire as a primary source of
data collection is used to collect data from 150 employees of an IT Firm (NETSOL Technologies). To explain the
relationship among variables we have used SPSS, AMOS and SEM to analyze our data, the finding clearly reports that
there is a significant direct relationship among variables as openness to change and self-efficacy have impact on
entrepreneurial culture without mediation. There is significant indirect relationship as well as the presence of creativity as
a mediator. The limitation of this study is small sample size (as we have collected data from only one company). Further
researchers could use some other data collection methods also, they can use some other variables in order to measure

entrepreneurial culture.
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