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Abstract: 

The concept of service sector varies from sector to sector. The hotel & hospitality sector is different in 

different cities. It depends upon the people living in the city and the tourists visiting the places. The 

services also differ from one hotel to another. The hotel & hospitality sector’s development is 

examined according to the services provided by the staffs, the structure of the rooms, the 

accommodation, the affordable rates, the modern equipments, the qualified and trained staff, etc. 

Hence, hotel & hospitality sector is provided differently in different cities. 

Key Words: Skilled staffs, Structured rooms, Affordable rates, Accommodations, etc 

Introduction of Service Sector in India 

Services sector is not only the dominant sector in India’s Gross Domestic Product (GDP), but has also 

attracted significant foreign investment flows, contributed significantly to exports as well as provided 

large-scale employment. India’s services sector covers a wide variety of activities such as trade, hotel 

and restaurants, transport, storage and communication, financing, insurance, real estate, business 

services, community, social and personal services, and services associated with construction. 

Indian service sector grew at approximately 8 per cent per annum and contributed to about 64 per cent 

of India's GDP in Financial Year 2015-16.1The services sector in India has remained the most vibrant 

sector in terms of contribution to the national and the state incomes, trade flows, FDI inflows, and 

employment.  According to the Economic Survey 2015-16 tabled in Parliament, the services sector 

contributed almost 66.1% of its gross value-added growth in 2015-16 becoming the important net 

foreign exchange earner and the most attractive sector for FDI (Foreign Direct Investment) inflows. 

As per the ILO (International Labor Organization) report on “Global Employment and Social 

Outlook: Trends 2015” job creation in the coming years will be mainly in the service sector. 

India is the eighth largest services exporter in the world. It is important to point out that within the  

services sector employment growth rate is the highest in finance, insurance, and business services, 

followed by trade, hotels and restaurants and transport etc. The community social and personal 

services occupy the last rank in growth rates of employment. 

The hospitality sector is among the top 10 sectors in India to attract the highest Foreign Direct 

Investment (FDI). In India, the national income classification given by Central Statistical 

Organization is followed. In the National Income Accounting in India, service sector includes the 

following: 
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1. Trade, hotels and restaurants: 

a. Trade 

b. Hotels and restaurants 

2. Transport, storage and communication 

a. Railways 

b. Transport by other means 

c. Storage 

d. Communication 

3. Financing, Insurance, Real Estate and Business Services 

a. Banking and Insurance 

b. Real Estate, Ownership of Dwellings and Business Services 

4. Community, Social and Personal services 

a. Public Administration and Defense (PA & D) 

b. Other services 

The service sector is also called tertiary sector. It is the third of the three traditional economic sectors. 

The other two are the primary sector, which covers areas such as farming, mining and fishing; and the 

secondary sector which covers manufacturing and making things. The service sector provides a 

service, not an actual product that could be held in your hand. Activities in the service sector include 

retail, banks, hotels, real estate, education, health, social work, computer services, recreation, media, 

communications, electricity, and gas and water supply. 

Increasingly the service sector businesses focus on what is now being called the “knowledge 

economy”. They need to keep ahead of other businesses by understanding what is their customers 

want and be in a position to give it to them quickly and at a low cost. 

Therefore, services sector in India the most vibrant and dominant sector in the contribution to national 

and state incomes (GDP). It also plays a crucial role in contribution towards trade flows; attract 

significant FDI inflows, and provide employment on large scale. With the rise in the number of global 

tourists and realizing India’s potential, many companies have invested in the tourism and hospitality 

sector. Some of the recent investments in this sector are as follows: 

1) Marriott International Inc, the US-based hotel chain, is now looking for expanding its 

operations in North India, including prominent cities in Uttar Pradesh like Kanpur, Varanasi 

and Agra. 

2) Steigenberger Hotels, a German luxury hotel company, and MBD Group, a Delhi-based firm 

which runs 5-star Radisson Hotels in Noida and Ludhiana, have formed a joint venture to 

build five luxury hotels and manage another 15 luxury hotels in India by 2030. 

3) Keys Hotels, a premium brand of Berggruen Hotels, plans to launch three new hotels in India 

at Vishakhapatnam, Calicut and Jaipur and further add up to 10 Keys Hotels in the country by 

the end of FY 2017. 
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4) Stayzilla, a budget hotels and home stays aggregator, has raised over US$ 13 million in Series 

C round of funding from Matrix Partners and Nexus Ventures, which will be used to improve 

product, technology and marketing initiatives for its alternate stay business. 

5) Travel Tripper, a US-based hotel technology firm, has entered the Indian market by setting up 

its second global delivery centre outside the US in Hyderabad, which will serve as a 

development and client service centre for the company's worldwide operations. 

6) Marriott International Incorporation, the global diversified hospitality industry major, has 

launched its first dual branded hotel in India, called the Courtyard and Fairfield, in Bengaluru, 

Karnataka with an investment of Rs 300 crore (US$ 44.47 million) and thus increasing the 

number of Marriott hotels in India to 31. 

7) Global investment banking major Goldman Sachs has invested Rs 441 crore (US$ 65.37 

million) to acquire an equity stake in Gurgaon-based hotel development and investment start-

up SAMHI Hotels which will help fund SAMHI's expansion plans. 

8) US-based Vantage Hospitality Group has signed a franchise agreement with India-based 

Miraya Hotel Management to establish its mid-market brands in the country. 

9) Thai firm Onyx Hospitality and Kingsbridge India hotel asset management firm have set up a 

joint venture (JV) to open seven hotels in the country by 2018 for which the JV will raise US$ 

100 million. 

10) ITC is planning to invest about Rs 9,000 crore (US$ 1.33 billion) in the next three to four 

years to expand its hotel portfolio to 150 hotels. ITC will launch five other hotels - in 

Mahabalipuram, Kolkata, Ahmedabad, Hyderabad and Colombo - by 2018. 

11) Goldman Sachs, New-York based multinational investment banking fund, has invested Rs 

255 crore (US$ 37. 8 million) in Vatika Hotels. 

12) Japanese conglomerate Softbank will lead the Rs 630 crore (US$ 93.4 million) funding round 

in Gurgaon based OYO Rooms. 

Introduction of Service Sector in Maharashtra 

The Indian tourism and hospitality industry has emerged as one of the key drivers of growth among 

the 

services sector in India. The second-largest sub-segment of the services sector comprises trade, repair 

services, hotels and restaurants. Tourism in Maharashtra has significant potential considering the rich 

cultural and historical heritage, variety in ecology, terrains and places of natural beauty spread across 

the state. 

The industry is expected to generate 13.45 million jobs across sub-segments such as Restaurants 

(10.49 million jobs), Hotels (2.3 million jobs) and Travel Agents/Tour Operators (0.66 million). There 

is a wide scope in Maharashtra for the development of hotel & hospitality industry as many tourists 

get attracted towards Maharashtra because of its rich culture maintained in this modernize world. 

Introduction of Service Sector in Sholapur 
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Sholapur is a city located in the south-eastern region of Indian state of Maharashtra. The present city 

of Sholapur is considered to be spread over sixteen villages. Sholapur city is mostly covered with 

different religious or pilgrimage place. An important tourist destination is Siddeshwar Temple. It is 

also famous for its Markandeya Temple, the Venkateshwara Temple and the Rupa Bhavani Temple. 

Sholapur has a land based fort in the city centre. 

Hotel and catering industry holds a promising future for career seekers in Sholapur. A number of 

factors like promotion of tourism and rapid industrial progress have given boost to hotel catering and 

hotel management course in Sholapur. The recent liberalization of trade and opening up of economy 

will further lead to revolutionary growth in hotel sector and Hotel management course as well in 

Sholapur. Hotel management involves frequent travelling by industrialists, traders, businessmen, 

tourists, bureaucrats etc. necessitating places to stay away from their homes in Sholapur all they 

require food and catering services. In turn, it gives rise to demand for hotel management professionals 

in this industry at different levels in Sholapur. 

Hotel management is basically a course which introduces us about service industry in Sholapur. Hotel 

management course not about catering only one can list out hotels, restaurants, holiday camps, clubs, 

resort hotels, floating motels, airport hotels, palace hotels, catering departments of road, sea, air travel 

etc. and serving food in hostels of various types i.e. schools, colleges, universities, offices, factories, 

etc. All this entails ample scope for employment or even setting up of your own establishments 

depending upon your choice, resources, and location where you want to operate. 

Statement of the Problem 

As Sholapur lies on the boundary line of Maharashtra, Karnataka & Andhra Pradesh and most of the 

Hindu pilgrimage (Holy) places are in the territory of Sholapur. So, Sholapur city should aim to make 

the city a place of tourism and hospitality centre. It will help the city to generate revenue income at 

large. Service sector is one of the leading sectors which contribute on large scale towards the growth 

of the nation. So, it is a great opportunity for Sholapur city to develop its hotel& hospitality industry 

as we know that Sholapur is a religious place where number of devotees comes to worship these 

religious places. 

People visiting these place plans for a long halt in the city to visit all the religious places of the city. 

This will make people to stay in this city which will require good hotels for their stay for a number of 

days. This increases the business of Hotel Industry in Sholapur. Every hotel has it different features 

which provide good services to the tourists visiting the religious places. The foreign tourists and 

domestic tourists have different view towards getting the services from the hotels. Such as the 

infrastructure, the interior and exterior environment created in the surrounding of the hotel and inside 

the hotel. It will be also useful for other sector tourists such as people coming for business purposes, 

hospital tourists, traders, etc. The best service can make the tourists stay for a long. Hotel& hospitality 

industry also generates income for different people by providing job opportunities. It will also 

contribute towards the progress and development of the city. 
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Objectives of the Study  

1) To study the hotel and hospitality industry. 

2) To study the development of hotel& hospitality services in Sholapur. 

3) To study the contribution of hotel & hospitality sector for the development of Sholapur city. 

4) To study employment generated and increase standard of living of people due to hotel & 

hospitality industry. 

Literature Review 

1) Carev Danijel (2008)  

According to Carev Danijel, hotel industry is about “Guest satisfaction and loyalty study for 

hotel industry has analyzed factors such as ambience service, as well as the guest’s overall 

satisfaction with the hotel along with their loyalty behavior.” 

2) Riscinto-Kozub, Kristen A (2008)  

Riscinto-Kozub from Auburn University says that hotel industry is, “The effects of service 

recovery satisfaction on customer loyalty and future behavioral intentions: an exploratory 

study in the luxury hotel industry has highlighted the common perception by practitioners in 

the hotel industry today.” 

3) Jacobs. Kimberly Jean, (2000) 

According to his study hotel industry is all about, “Identifying critical service incidents that 

have an effect on guest satisfaction in a central luxury hotel” has analyzed the differences 

between Latin American and North American guest perceptions. 

4) King. Carol A, (1992)  

From New York University King Carol expresses hotel industry as an, “Organizational 

characteristics, service encounters and guest satisfaction in hotels” analyzed employee 

satisfaction in relation to company supportiveness and recognition, training and supervision 

and employees were also asked to evaluate the quality of service offered in their hotel. 

5) Fu. Yao-Yi, (2003)  

According to Fu Yao-Yi hotel industry is expressed as, “The impact of service failure and 

service recovery on consumers’ satisfaction updating process in the lodging industry” said 

that service failure and recovery can have considerable negative influences on hotel guests’ 

cumulative overall satisfaction. 

6) Francina Orfila-sintes and Jan Mattsson, (2009)  

According to his view hotel industry is, “Innovation behavior in the hotel industry” said that 

the main findings verify the model indicating the effects of these determinants on innovation 

and the positive impact of the innovation on the hotels performance. 

7) Dexter J.L. Choy, (1985)  

Dexter J.L. Choy defines hotel industry as, “Forecasting hotel-industry performance” said that 

the empirical application of the method demonstrates that it can generate reasonably accurate 
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forecasts of annual industry performance and can be useful to managers in their evaluation of 

the future competitive environment. 

8) Gunjan M. Sanjeev (2007)  

In International Journal of Contemporary Hospitality Management Gunjan M. Sanjeev says 

that hotel industry, “Measures the efficiency of the hotel and restaurant sector: the case of 

India” said that the decision-making units are the hotel and restaurant companies. The study 

further explores if there exists a relationship between the efficiency and size of the hotel and 

restaurant companies. 

Hypothesis 

1) The respondents are satisfied with the services and rates of the hotels. 

2) There are more changes likely to take place in the city of Sholapur after the development of 

hotel and hospitality. 

Methodology Adopted for the Study 

The methodology used for collecting information of this study is a questionnaire, interview and 

observation. This collection of information’s main purpose is to improve the hotel and hospitality 

industry of Sholapur city. To suggest the hotel and hospitality sectors to make required improvements 

from the findings of this research and also suggest them implement the same to overcome these 

findings and make  

proper use of suggestions for the benefit of residents and also improve the income generation of the 

city’s service sector. 

This study does not include only one method i.e. Questionnaire. But there are three more 

methodologies adopted to classify collection of information. They are –  

1) Descriptive research: Descriptive methodology is used to concentrate more on the findings 

which is related to actual views of people and existing facts. 

2) Analytical research: Analytical methodology is concerned to determine that hypothesis is 

valid as it is based on actual facts collected from people. 

3) Conceptual research: Conceptual methodology helped in our study to investigate our 

thoughts and ideas and to develop new ideas replacing the old ideas.19 

Method of Data Collection  

Data was collected by two different methods they are i) Primary Method and ii) Secondary 

Method. Survey is one type of Primary Method. To study the above mentioned topic, we have used 

‘Survey Method’ to collect required data for the research. Survey method includes different sources 

such as interview, observation, questionnaire, etc.  

Questionnaire is used for the survey. The above Questionnaire has been used to collect information 

for no. of respondents. This method includes a set or list of survey questions asked to the respondents. 

It is a set of printed questions with different choices to answer. This questionnaire starts with personal 

information of the respondents and carry forwarded by the questions of research study.20 
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This study also includes secondary data. Secondary data refers to the data which has already been 

collected by someone other. Different websites & books are used as reference to collect necessary 

information. 

Sample Size used for Data Collection 

Sr. No. Respondents Total 

1 Manager 10 

2 Doctor 05 

3 Professor 06 

4 Engineer 10 

5 Government Employee 08 

6 Businessman 11 

Total 50 

Scope of Study 

There is a wide scope for hotel and hospitality industry in Sholapur as one of the leading sector which 

is 

growing rapidly. The importance of this sector is increased as it is a way to generate employment 

opportunities on wide scale in the future. This study is limited to the development of Sholapur city. 

Significance of the Study 

1. It will create employment opportunities. 

2. It will improve standard of living. 

3. It will create new entrepreneurs. 

4. It will increase foreign investment. 

5. It will create awareness about hotel & hospitality industry among the pupil. 

Method of Data Analysis and Interpretation 

Table 1: Showing need of hotel & hospitality sector in Sholapur for the development of city 

Respondents 
Views 

 
Yes No Total 

Managers 10(20%) 0(0%) 10(20%) 

Doctor 5(10%) 0(0%) 5(10%) 

Professor 6(12%) 0(0%) 6(12%) 

Engineer 10(20%) 0(0%) 10(20%) 

Government 

Employee 
5(10%) 3(6%) 8(16%) 

Businessman 11(22%) 0(0%) 11(22%) 

Total 47(94%) 3(6%) 50(100%) 
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From the above table we come to know that there is a need of hotel & hospitality sector in Sholapur 

for the development of city by different respondents respect to their occupation. 

Out of 50(100%) respondents, only 3(6%) respondents from government employee disagree with the 

view and 47(94%) respondents strongly agree with the view that there is a need of hotel & hospitality 

sector in Sholapur for the development of city. 

Table 2: Showing view of respondents towards need of making improvement in hotel & 

hospitality industry in Sholapur 

Respondents 
Views 

Yes No Total 

Managers 8(16%) 2(4%) 10(20%) 

Doctor 4(8%) 1(2%) 5(10%) 

Professor 3(6%) 3(3%) 6(12%) 

Engineer 9(18%) 1(2%) 10(20%) 

Government 

Employee 8(16%) 0(0%) 8(16%) 

Businessman 11(22%) 0(0%) 11(22%) 

Total 43(86%) 7(14%) 50(100%) 
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From the above table the view of respondents towards need of improvement in hotel  

& hospitality industry in Sholapur is known. The classification is done according to the occupation of 

the respondents. The chart shows that respondents from all occupation truly agree to the view that 

there is a need to make improvement in hotel & hospitality industry in Solapur. Among 50(100%) 

respondents 43(86%) respondents agree strongly and 7(14%) disagree. 

We can say that all business and government employees’ respondents totally agree with the view. 

Table 3: Showing respondent’s frequent visit to the hotels mentioned below 

Respondents 

Names of Hotel Frequently Visited 
 

Balaji 

Sarovar 
Tripursundari 

City 

Park 
Pratham Surya Total 

Managers 0(0%) 0(0%) 2(4%) 6(12%) 2(4%) 10(20%) 

Doctor 2(4%) 3(6%) 0(0%) 0(0%) 0(0%) 5(10%) 

Professor 1(2%) 2(4%) 2(4%) 1(2%) 0(0%) 6(12%) 

Engineer 3(6%) 4(8%) 1(2%) 1(2%) 1(2%) 10(20%) 

Government 

Employee 
2(4%) 3(6%) 2(4%) 1(2%) 0(0%) 8(16%) 

Businessman 4(8%) 3(6%) 2(4%) 2(4%) 0(0%) 11(22%) 

Total 12(24%) 15(30%) 9(18%) 11(22%) 3(6%) 50(100%) 
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From the above table we come to know the frequency of the respondents visiting to the mentioned 

hotel. The respondents are classified according to their occupation. From the above chart we can say 

that the managers of all fields highly prefer Pratham Hotel then Hotel City Park and Surya Hotel 

among the rest. The percentage of preferring Hotel Balaji Sarovar is more among the businessman 

with 8%.  

In total view it is found that percentage of respondents visiting Tripursundari is high than Balaji 

Sarovar i.e. 15% of Tripursundari and 12% of Balaji Sarovar. 

 

Table 4: Showing satisfaction level of the respondents with the services & rates of their 

mentioned hotels 

Respondents 
Satisfaction Level 

 
Yes No Total 

Managers 8(16%) 2(4%) 10(20%) 

Doctor 5(10%) 0(0%) 5(10%) 

Professor 5(10%) 1(2%) 6(12%) 

Engineer 10(20%) 0(0%) 10(20%) 

Government 

Employee 
4(8%) 4(8%) 8(16%) 

Businessman 9(18%) 2(4%) 11(22%) 

Total 41(82%) 9(18%) 50(100%) 
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From the above table we can identify the satisfaction level of the respondents with the services and 

rates of their mentioned hotels. 

We can see that in all the respondents there is high satisfaction level of the respondents with the 

services and rates of their mentioned hotels. Satisfaction level is more than the unsatisfied level of 

respondents. Out of 100% respondents - 82% respondents are satisfied whereas, 18% respondents are 

unsatisfied with the services and rates provided by their mentioned hotels. 

Table 5: Showing satisfaction level of respondents by rating according to the services & rates of 

the mentioned hotel 

Satisfaction level 

of respondents 

Name of Hotels Visited 
 

Balaji 

Sarovar 
Tripursundari 

City 

Park 
Pratham Surya Total 

Excellent 4(8%) 7(14%) 0(0%) 0(0%) 0(0%) 11(22%) 

Very Good 6(12%) 4(8%) 3(6%) 5(10%) 0(0%) 18(36%) 

Good 2(4%) 4(8%) 3(6%) 3(6%) 2(4%) 14(28%) 

Average 0(0%) 0(0%) 3(6%) 3(6%) 1(2%) 7(14%) 

Poor 0(0%) 0(0%) 0(0%) 0(0%) 0(0%) 0(0%) 

Total 12(24%) 15(30%) 9(18%) 11(22%) 3(6%) 50(100%) 
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The above table and chart shows the satisfaction level of the respondents by giving ratings to the 

hotels they mostly visit. 

The table is classified in terms of remark given by the respondents and the name of hotels. Hotel 

Tripursundari gets highest remark 30% as excellent among all hotels in terms of the services and rates 

they provide to the customer. Second is Balaji Sarovar with 24% as excellent in services and rates. 

Among the mentioned hotel there is no poor remark for the services and rates. On an average 

excellent remark carries 22%, Very Good remark carries 36%, Good remark carries 28% and average 

remark carries 14%. 

Hence, we can Say that there is a positive remark from all respondents towards the services and rates 

of the hotels mentioned. 

Table 6: Showing respondents view towards contribution of hotel & hospitality industry in 

bringing a change in the economy of Sholapur city 

Respondents 
Views 

 
Agree Disagree Total 

Managers 10(20%) 0(0%) 10(20%) 

Doctor 5(10%) 0(0%) 5(10%) 

Professor 6(12%) 0(0%) 6(12%) 

Engineer 10(20%) 0(0%) 10(20%) 

Government Employee 8(16%) 0(0%) 8(16%) 

Businessman 11(22%) 0(0%) 11(22%) 

Total 50(100%) 0(0%) 50(100%) 
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The above table shows the percent of agreed and disagreed respondents with the view that hotel & 

hospitality industry contributes in bringing a change in the economy of Sholapur city. The chart 

shows a clear view about the opinion of the respondents. We can observe that 100% respondents 

totally and strongly agree towards the view.  

All the respondents say that hotel & hospitality industry contribution will bring a change in the 

economy of the city. 

Table 7: Showing changes that are likely to become after the development of hotel and 

hospitality industry according to the respondents 

Respondents 

Changes after development of hotel & hospitality industry 
 

Generate 
employm

ent 
opportuni

ties 

Encoura
ge young 
and new 
entrepre

neur 

Attract 
new 

foreign 
investors 

Increas
e in the 
income 
generati

on 

Increa
se in 

standa
rd of 
living 

All of the 
Above 

Total 

Managers 7(14%) 0(0%) 0(0%) 2(4%) 1(2%) 0(0%) 10(20%) 

Doctor 0(0%) 0(0%) 0(0%) 0(0%) 0(0%) 5(10%) 5(10%) 

Professor 3(6%) 1(2%) 0(0%) 2(4%) 0(0%) 0(0%) 6(12%) 

Engineer 2(4%) 0(0%) 0(0%) 0(0%) 2(4%) 6(12%) 10(20%) 

Government 

Employee 2(4%) 0(0%) 0(0%) 2(4%) 1(2%) 3(6%) 8(16%) 

Businessman 0(0%) 0(0%) 0(0%) 0(0%) 0(0%) 11(22%) 11(22%) 

Total 14(28%) 1(2%) 0(0%) 6(12%) 4(8%) 25(50%) 50(100%) 
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From the above table the respondents express their views of changes that are likely to become after 

the development of hotel and hospitality industry.50% of the respondents express that all of the above 

will change after the development of hotel and hospitality industry in Solapur city. 28% respondents 

say that it will generate employment opportunities and 12% say that there will be increase in income 

generation. 

Hypothesis Testing 

Hypothesis: I 

H0: The respondents are not satisfied with the services & rates of the hotel. 

H1: The respondents are satisfied with the services & rates of the hotel. 

  
Balaji 

Sarovar 
Tripursundari 

City 

Park 
Pratham Surya Total 

Excellent 4(8%) 7(14%) 0(0%) 0(0%) 0(0%) 11(22%) 

Very Good 6(12%) 4(8%) 3(6%) 5(10%) 0(0%) 18(36%) 

Good 2(4%) 4(8%) 3(6%) 3(6%) 2(4%) 14(28%) 

Average 0(0%) 0(0%) 3(6%) 3(6%) 1(2%) 7(14%) 

Poor 0(0%) 0(0%) 0(0%) 0(0%) 0(0%) 0(0%) 

Total 12(24%) 15(30%) 9(18%) 11(22%) 3(6%) 50(100%) 

X2 = 25.6, Df = 16, P<0.06 (Table Value = 5.142   at1% level of significance) 

As calculate Chi Square value is found greater than table value hence, null hypothesis is rejected and 

alternative hypothesis is accepted. This infers that the respondents are satisfied with the services and 

rates of the hotel.  

Hypothesis: II 
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H0: There will be no changes likely to take place in the city of Solapur after the development of hotel 

and hospitality. 

H1: There are more changes likely to take place in the city of Solapur after the development of hotel 

and hospitality. 

Respondents 

Generate 

employmen

t 

opportuniti

es 

Encourage 

young and 

new 

entreprene

ur 

Attract 

new 

foreign 

investors 

Increase in 

the income 

generation 

Increase 

in 

standard 

of living 

All of the 

Above 
Total 

Managers 7(14%) 0(0%) 0(0%) 2(4%) 1(2%) 0(0%) 10(20%) 

Doctor 0(0%) 0(0%) 0(0%) 0(0%) 0(0%) 5(10%) 5(10%) 

Professor 3(6%) 1(2%) 0(0%) 2(4%) 0(0%) 0(0%) 6(12%) 

Engineer 2(4%) 0(0%) 0(0%) 0(0%) 2(4%) 6(12%) 10(20%) 

Government 

Employee 2(4%) 0(0%) 0(0%) 2(4%) 1(2%) 3(6%) 8(16%) 

Businessman 0(0%) 0(0%) 0(0%) 0(0%) 0(0%) 11(22%) 11(22%) 

Total 14(28%) 1(2%) 0(0%) 6(12%) 4(8%) 25(50%) 50(100%) 

X2 = 51.2, Df = 25, P<0.002 (Table Value = 10.520   at 1% level of significance) 

As calculate Chi Square value is found greater than table value hence, null hypothesis is rejected and 

alternative hypothesis is accepted. This infers that changes are likely to take place in the city of 

Sholapur after the development of hotel and hospitality. 

Findings  

1) It is found that hotel and hospitality industry is very much needed for the development of 

Sholapur city. 

2) It is found that service sector contributes more in the development of the city of Sholapur. 

3) It is found that lack of employment opportunity leads to undeveloped of the city Sholapur. 

4) It is found that low standard of living is also responsible for not developing a city. 

5) It is found that” no improvement in service sector” is an obstacle for developing a city. 

6) It is found that Sholapur city needs more improvement in hotel and hospitality industry. 

7) It is found that hotel & hospitality industry of Sholapur city should make improvement in 

terms of its services, skilled labors, interior decoration and etc. 

8) It is found that respondents visit to Hotel Surya and City Park is less compared to others. 

9) It is found that respondents are highly satisfied with the services and rates of hotel they prefer. 

10) It is found that contribution of hotel & hospitality industry can bring a change in the economy 

of the city. 

11) It is found that development in hotel & hospitality industry will generate employment 

opportunities for many unemployed. 

12) It is found that there will be increase in income generation and standard of living after the 

development of hotel & hospitality industry. 
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13) It is found those young and new entrepreneurs are encouraged through hotel & hospitality 

industry. 

Conclusion 

From the above study it can be concluded that in a service related business as in case of a hotels the 

need of education and training cannot be ignored. There is a need to provide proper and systematic 

training to the staff members’ right from the front desk employees to the sales force of the hospitality 

workplace. However, there is a need to install suitable equipment as per the designed training program 

so as to make the whole system affordable even for a small-scale service oriented hotels. 

Suggestions  

1) Sholapur city should make improvement in its hotel & hospitality industry. 

2) Hotels of Solapur city should provide standard services equal to all. 

3) Give opportunities to new and young entrepreneurs in hotel & hospitality industry. 

4) Hotel & hospitality industry should give training of skill management to the young learners. 

5) Government should take initiative in investing in hotel & hospitality industry. 

Scope for Further Study 

A cardinal part of hospitality and, hotel management has wide employment opportunities. Moreover, 

with globalization gaining acceptance with more and more countries, the hotel management industry 

is truly becoming global. As hotel chain owners are opening new hotels in various big and small 

cities, requirement for trained hotel management professionals is huge. Although considered one of 

the most glamorous careers, hotel management requires professionals who can keep their cool even in 

the most challenging situations. 

1) Introduce hotel & hospitality management training 

2) Expand global hotel industry 

3) Forest Lodges 

4) Airline Catering and Cabin Services 
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